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The Committee to Encourage Corporate Philanthropy is the only national forum of business CEOs
and Chairpersons with an agenda exclusively focused on corporate philanthropy. Membership
includes over 100 CEOs and Chairpersons, who represent the most important and influential com-
panies, which account for about 45% of reported corporate giving.

Who We Are

What We Do

What We Believe
•  Corporate philanthropy is a key component of a corporation’s broader social responsibility and

includes cash gifts, product donations and employee volunteerism. It serves as a major link between
the corporation and its communities.

•  Corporate philanthropy is a sound business practice in the best interest of shareholders and should
be institutionalized as an integral part of a company’s mission and business practices.

•  The need for business leaders to play an active role in civic affairs is greater than ever before, espe-
cially given the government’s reduced involvement in such affairs and the delegation of government
responsibility to the local level.

•  Corporate giving programs should grow in proportion to increases in corporate profitability and
should be stabilized in periods of volatility. They should be managed strategically with clear objec-
tives, established metrics and defined reporting structures to senior management, similar to other
key business disciplines.

•  Serve dual advocacy and facilitative roles in the cause of expanded strategic philanthropy.
•  Support corporate leaders in their pursuit to better serve communities.
•  Communicate with corporate leaders and the community at large through quarterly newsletters

(circulation of 2,200), web site, press/media, annual awards, forums and regional meetings.
•  Conduct annual Excellence in Corporate Philanthropy Awards.
•  Participate in educating future business leaders in corporate responsibility.
•  Further the progress of corporate philanthropy through collaborations and partnerships.

32176_CECP_Bklt_a  11/16/04  11:33 AM  Page 2





KEN DERR

Retired Chairman & CEO
ChevronTexaco Corporation

PAUL NEWMAN

CEO & President
Newman’s Own

ROBERT H. FORRESTER

Chairman & CEO
Payne, Forrester &
Associates, LLC

JEAN-PIERRE GARNIER

CEO
GlaxoSmithKline, plc

MAURICE R. GREENBERG

Chairman & CEO
American International Group, Inc.

WILLIAM B. HARRISON, JR.
Chairman & CEO
JPMorgan Chase & Co.

ALAN G. HASSENFELD

Chairman
Hasbro, Inc.

Board of Directors

CHAIRMAN

SANFORD I. WEILL

Chairman
Citigroup Inc.

FOUNDING CO-CHAIRS

1

ROCHELLE B. LAZARUS

Chairman & CEO
Ogilvy & Mather
Worldwide

PETER L. MALKIN

Chairman
Wien & Malkin, LLP

HAROLD MCGRAW III
Chairman,President & CEO
The McGraw-Hill
Companies

MARILYN CARLSON NELSON

Chairman & CEO
Carlson Companies,Inc.

EUGENE D. O’KELLY

Chairman & CEO
KPMG LLP

WILLIAM G. PARRETT*
CEO
Deloitte

RICHARD D. PARSONS

Chairman & CEO
Time Warner Inc.

HENRY M.PAULSON,JR.
Chairman & CEO
The Goldman Sachs
Group, Inc.

MICHAEL I. ROTH

Chairman
The Interpublic Group of 
Companies, Inc.

EDWARD B. RUST, JR.
Chairman & CEO
State Farm Mutual
Automobile Insurance Co.

ARTHUR F. RYAN

Chairman & CEO
Prudential Financial, Inc.

HENRY B. SCHACHT

Director & Senior Advisor
Lucent Technologies, Inc.

G. KENNEDY THOMPSON

Chairman, President &
CEO
Wachovia

JOHN C.WHITEHEAD

Former Deputy Secretary
of State
Former Co-Chair,
Goldman Sachs & Co.

*effective 12/1/04

32176_CECP_Bklt_a  11/16/04  11:33 AM  Page 4



Throughout my life, I have been impressed with the “power of the network.”  It applies to business,government,academia and 
philanthropy—around the world. That’s why our Committee’s annual report this year is dedicated to corporate leaders who inspire
community engagement. We do make a difference.

This fall, the Committee to Encourage Corporate Philanthropy celebrated its fifth anniversary. Since its launch,reported inflation-
adjusted corporate giving has risen 41% from $9.5 billion in 1998 to $13.5 billion in 2003. CECP is proud to be a part of this
growth. Incredibly,our membership represents about 45% of total corporate giving in the United States.

Our advocacy for the case for corporate philanthropy is limited only by the engagement of our
membership. Our Committee is the only national forum of business CEOs and Chairpersons
with an agenda focused on corporate philanthropy. CECP’s strength is the power of its network
and the shared commitment of its members in promoting corporate philanthropy,corporate
reputation,and the natural alignment of corporate philanthropy with business objectives. By the
Committee’s existence, it is clear that CEO leaders care about corporate philanthropy.

We are grateful for our members who contribute best practices articles to our New Century Philanthropy. They, in turn,regularly ask
for extra copies to send to their corporate foundation board,corporate board,and other key constituents. Our annual Excellence in
Corporate Philanthropy awards,now extended to two or more corporations and a nonprofit organization,has evolved to a cher-
ished status. We are inspired by last year’s winners—Pfizer,Hasbro,and The Children’s Health Fund—as well as prior award winners.
We,and corporate philanthropy in general,were honored this year when the New York Stock Exchange recognized our Excellence
winners in their Opening Bell Ringing Ceremony on February 23.

Is there a value proposition to the work of our Committee?  Our answer is a resounding “yes.”  In addition to the power of this
elite network, in addition to our identifying,educating,promoting and recognizing best practices,we have spearheaded the develop-
ment of a true corporate giving standard (CGS) to provide companies and society,alike,with common metrics and definitions for
measuring and benchmarking corporate contributions. The CGS is a web-based tool that transforms data to information to
management reporting. Now,users can access a rich body of corporate contributions data and perform on-demand benchmarking.
Our Board of Directors,who has enthusiastically backed this development from the start, is both proud of,and impressed with this
empowerment.

This year, the Board also initiated the transition to an annual membership fee. We are pleased to report that we converted nearly
seventy-percent of the membership to this fee structure and since,have added a number of new members. This financial commit-
ment on the part of our corporate members shows that they value the advocacy work of the Committee and the continued
presence of this unique network of CEOs and Chairpersons with an agenda focused exclusively on corporate philanthropy.

Is your CECP Board of Directors engaged?  Another resounding “yes.”  Our founding board of five has
grown to twenty-two,most active CEOs and Chairpersons representing seven of the ten S&P economic
sectors, they bring extraordinary experience and insight to our advocacy. I am so proud to have the
opportunity to lead this board and to build on the great foundation inspired by Founding Co-Chairs Ken
Derr and Paul Newman.

Sanford I. Weill

Message from
Committee Chairman
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ADVOCACY
Raise awareness and the level of strategic corporate giving; identify, promote and recognize business prac-
tices and measures of national and global corporate philanthropy; embrace and encourage other business
leaders to actively engage in the case for corporate philanthropy.

•  Grow membership selectively.
•  Expand public relations; more widely communicate CECP programs and Committee members’

corporate activities.
•  Create partnerships to enhance Excellence in Corporate Philanthropy Awards program.
•  Convene membership in most effective ways to accommodate disperse locations.
•  Upgrade websites for increased usability and growth, www.corphilanthropy.org and

www.givingstandard.com.
•  Explore ways to more effectively distribute New Century Philanthropy newsletter to target audience.

MEASUREMENT
Lead the corporate community to a more complete and consistent standard for measuring and benchmark-
ing corporate contributions to society at home and abroad through the continued development of The
Corporate Giving Standard (CGS) measurement program.

•  Continue to develop the existing CGS framework by further refining the definitions and metrics for
measuring, reporting and recognizing corporate contributions.

•  Continue to support the CGS program with research and collaboration, including regular media and
conference exposure.

•  Open the online CGS program to annual subscribers to increase the number of users and, in turn, the
benchmarking capabilities.  The long-term goal is for the system to capture up to 70% of reported
corporate giving in the U.S.

•  Expand the CGS program to collect, report, and benchmark data not only on what companies give
(inputs), but also what they accomplish (impacts, outcomes and outputs).

COLLABORATION 
Represent the corporate community in a variety of outreach programs with the objective of strengthening
corporate community involvement and responsibility.

•  Communicate effectively with private, public and independent sector organizations to better align
corporate philanthropy with corporate citizenship, social responsibility and reputation.  

•  Partner with other established organizations and corporations to influence future corporate leaders such as
business school and other students in corporate leadership principles that respect all stakeholders.

•  Support and communicate appropriate public policy issues to membership.

ADMINISTRATION
Continue to operate the Committee with focused mission and priorities in most efficient manner.

•  Continue to build a strong and active Board of Directors.
•  Balance revenues from membership fees and measurement subscriptions to expand the impact of the

Committee’s work.
•  Maintain relationships with private foundations, directly and through annual reports, newsletters and

other means.

“Business cannot thrive as an island of wealth in an
ocean of poverty.”

- Robert Davies, Chief Executive,The Prince of  Wales International Business Leaders Forum

Committee Priorities
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“In today’s competitive environment, companies cannot
afford to be disconnected from their communities,
customers, clients or employees.”

- Robert Goodwin
President and CEO,The Points of Light Foundation

THE POWER OF THE NETWORK

• Membership:  This year, CECP moved to an annual fee- based
membership.  With its diverse membership across industry sec-
tors and foreign countries, CECP remains the only structured
forum where CEO/Chairperson members unite in support for
and advocacy of corporate philanthropy.  In the past, CECP was
generously supported by private foundations and founding mem-
bers.  CECP is delighted with the response by over 100 members
to invest in the value of a network of business leaders committed
to advocating corporate philanthropy.

• Board Expansion:  The Board of Directors was expanded to 22
members and convened 5 meetings during the fiscal year ended
August 31, 2004. 

EXCELLENCE IN CORPORATE
PHILANTHROPY AWARDS

• The Committee’s 2003 Excellence in Corporate Philanthropy
Awards were presented to Pfizer, Hasbro and The Children’s
Health Fund (nominated by GlaxoSmithKline) at the CECP
Annual Members meeting and Excellence Awards Luncheon
hosted by The McGraw-Hill Companies.  Winners rang the
Opening Bell at the NYSE and Jim Wolfensohn, President of the
World Bank Group delivered the keynote speech.  Robert Davies,
Chief Executive of The Prince of Wales International Business
Leaders Forum reviewed “New Thoughts on Global
Philanthropy”.

MEASUREMENT

• The Corporate Giving Standard, CECP’s signature measurement
program brought together over 50 corporate sponsors to develop
a common global standard for measuring corporate community
involvement.  CECP and Citigroup co-hosted the 3rd annual
Results Summit to discuss the findings from the 2003 data col-
lection and the debut of the new online reporting system that pro-
vides users on demand benchmarking and reporting capabilities
– the only system of its kind.  The online database currently
encompasses over $4.0 billion reported by 43 corporations.  The
CGS recently opened to annual corporate subscribers and looks
to collect as much as 70% of total reported corporate giving. 

COLLABORATIONS

• CECP has been actively involved in collaborations with multiple
organizations to further promote its mission of advocating corpo-
rate philanthropy.  CECP has worked with The Conference
Board, Walker Information, the Contributions Academy,
Council on Foundations, The McGraw-Hill Companies, Net
Impact, The Prince of Wales International Business Leaders
Forum, B2P Commerce Corp., The Center for Corporate
Citizenship at Boston College, and The Corporate Citizenship
Company/London Benchmarking Group.

Year in Review

4

32176_CECP_Bklt_a  11/16/04  11:33 AM  Page 7



AETNA, INC.
John W. Rowe

ALCOA, INC.
Alain Belda

AMERICAN EXPRESS
Kenneth I. Chenault

AMERICAN INTERNATIONAL
GROUP, INC. 
Maurice R. Greenberg

APPLIED MATERIALS, INC.
James C. Morgan

ARCH CHEMICALS, INC.
Michael E. Campbell

ARTHUR J. GALLAGHER & CO.
Robert E. Gallagher

BANK OF AMERICA
Kenneth D. Lewis

BEARINGPOINT
Randolph C. Blazer

BLOOMBERG L.P. 
Lex Fenwick 

BMC SOFTWARE, INC.
Robert E. Beauchamp

BRISTOL-MYERS SQUIBB
COMPANY
Peter R. Dolan

CAPITAL CITIES/ABC, INC.
Thomas  S. Murphy*

CARLSON COMPANIES, INC.
Marilyn Carlson Nelson

CHEVRONTEXACO
CORPORATION
Ken Derr
David J. O’Reilly

CINERGY CORP.
James E. Rogers

CISCO SYSTEMS INC.
John P. Morgridge

CITIGROUP INC.
Sanford I. Weill

THE COCA-COLA COMPANY
E. Neville Isdell

CRANE CO.
Eric C. Fast

CUMMINS INC.
Theodore M. Solso

CVS CORPORATION
Thomas M. Ryan

DELOITTE 
William G. Parrett

DEUTSCHE BANK AG
Josef Ackerman

DOVER CORPORATION
Thomas L. Reece

DUPONT
Charles O. Holliday, Jr.

ELI LILLY AND COMPANY
Sidney Taurel

ERNST & YOUNG
James S. Turley

THE ESTEE LAUDER
COMPANIES INC.
Leonard A. Lauder*
William P. Lauder

FANNIE MAE
Franklin D. Raines

FIFTH THIRD BANCORP
George Schaefer

GAP INC.
Paul S. Pressler

GENERAL ELECTRIC COMPANY
Jeffrey R. Immelt

GLAXOSMITHKLINE, PLC
Jean-Pierre Garnier

THE GOLDMAN SACHS
GROUP, INC.
Henry M. Paulson, Jr.

HALLIBURTON
Dave Lesar

HALLMARK CARDS, INC.
Irvine O. Hockaday, Jr.*

HASBRO, INC.
Alan G. Hassenfeld

THE HEARST CORPORATION
Frank A. Bennack, Jr.

HERSHEY FOODS CORPORATION
Richard H. Lenny

THE HOME DEPOT, INC.
Robert L. Nardelli

HSBC BANK USA
Martin Glynn

ILLINOIS TOOL WORKS INC.
W. James Farrell

INTERNATIONAL BUSINESS
MACHINES CORPORATION
Louis V. Gerstner, Jr.

THE INTERPUBLIC GROUP OF
COMPANIES, INC.
Michael I. Roth

JOHNSON & JOHNSON
William C. Weldon

JPMORGAN CHASE & CO.
William B. Harrison, Jr.
Walter V. Shipley*
Douglas A. Warner, III*

KPMG LLP
Eugene D. O’Kelly

LEGG MASON, INC.
Raymond A. Mason

LEVI STRAUSS & CO.
Philip Marineau

Members of The Committee to Encou
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LUCENT TECHNOLOGIES, INC.
Henry B. Schacht

MBNA CORPORATION
Bruce L. Hammonds

MCDONALD’S CORPORATION
Charles H. Bell

THE MCGRAW-HILL 
COMPANIES
Harold McGraw III

MCKESSON
John H. Hammergren

MERCK & CO., INC.
Raymond V. Gilmartin

MERRILL LYNCH & CO. INC.
E. Stanley O’Neal

METLIFE
Robert H. Benmosche

MITSUBISHI INTERNATIONAL
CORPORATION
Motoatsu Sakurai

NATIONWIDE
William G. Jurgensen

NEWMAN’S OWN
Paul Newman

NOKIA CORPORATION
Jorma Ollila

NORFOLK SOUTHERN
CORPORATION
David R. Goode

NORTH FORK BANK
John A. Kanas

NOVARTIS AG
Daniel Vasella

OFFICE DEPOT, INC.
M. Bruce Nelson

OGILVY & MATHER WORLDWIDE
Rochelle B. Lazarus

PACIFICARE HEALTH
SYSTEMS, INC.
Howard Phanstiel

PAYNE, FORRESTER &
ASSOCIATES, LLC
Robert H. Forrester

PEARSON PLC
Marjorie Scardino

PFIZER INC. 
Henry A. McKinnell 
William C. Steere, Jr.*

THE PNC FINANCIAL SERVICES
GROUP, INC.
James E. Rohr

PRUDENTIAL FINANCIAL, INC.
Arthur F. Ryan

ROYAL BANK FINANCIAL GROUP
Gordon M. Nixon

SCHERING-PLOUGH
Fred Hassan

SPRINT CORPORATION
Gary D. Forsee

STARBUCKS COFFEE
Orin C. Smith

STARWOOD HOTELS &
RESORTS WORLDWIDE, INC.
Barry S. Sternlicht 

STATE FARM MUTUAL AUTOMOBILE
INSURANCE CO.
Edward B. Rust, Jr.

TARGET CORPORATION
Robert J. Ulrich

3M COMPANY
W. James McNerney

TIAA-CREF
Herbert M. Allison
Clifton R. Wharton, Jr.*

TIME WARNER INC.
Richard D. Parsons

TOYOTA MOTOR NORTH
AMERICA, INC.
Hideaki Otaka

UNION PACIFIC CORPORATION
Richard K. Davidson

UNITED TECHNOLOGIES CORP.
George David

WACHOVIA
G. Kennedy Thompson

WASHINGTON MUTUAL, INC.
Kerry K. Killinger

WELLPOINT
Leonard D. Schaeffer

WELLS FARGO & COMPANY
Richard M. Kovacevich

WIEN & MALKIN, LLP
Peter L. Malkin

XEROX CORPORATION
Paul A. Allaire*
Anne M. Mulcahy

STEVE CASE*

DAVID ROCKEFELLER*

PAUL A. VOLCKER*

JOHN C. WHITEHEAD

ourage Corporate Philanthropy

* Graduate Members
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EXCELLENCE IN CORPORATE
PHILANTHROPY AWARDS

Each year, CECP hosts its Excellence in Corporate
Philanthropy Awards, recognizing large and small compa-
nies demonstrating outstanding commitment to measure-
ment, CEO leadership, and innovation in their corporate
giving programs, and a nonprofit community organization
that encourages and facilitates corporate giving through its
strategic partnerships and strong working relationships with
corporations.

Last year, CECP recognized six corporations and three non-
profit organizations as finalists for its Excellence in
Corporate Philanthropy Awards at its Annual Members
Meeting co-hosted by The McGraw-Hill Companies in
New York. The three winners (Pfizer, Hasbro, and The
Children’s Health Fund) participated in the Opening Bell
Ringing Ceremony at the NYSE on February 23, 2004, rec-
ognizing the importance of corporate philanthropy.

SELECTION PROCESS

CECP is grateful for the services of volunteer research part-
ner, Accenture, for their guidance in redefining the awards
criteria and further formalizing the selection process for the
awards. 

By way of thorough examination and analysis of corporate
applications and nonprofit nominations, and corresponding
due diligence materials, the finalists and winners were
decided by a Jury Selection Committee of experts from the
corporate, nonprofit, media, and academic communities.

Corporate award winners were honored with a symbolic
engraved Tiffany's crystal globe, and the nonprofit partner
organization received the Directors Award, a monetary con-
tribution of $25,000 towards their partnership programs. 

Excellence in Corporate Philant
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nthropy Awards
EXCELLENCE AWARDS PRESENTATION – FEBRUARY 23, 2004

• Over 65 senior executives attended the event from corporations all over the world
• President George W. Bush provided a statement in the event program applauding the work of Committee members for

their dedication to philanthropy
• Harold McGraw III made opening remarks
• Paul Newman, Committee Co-Chair presented the Excellence awards
• Jim Wolfensohn, President of The World Bank Group, delivered the keynote speech
• Robert Davies, Chief Executive of The Prince of Wales International Business Leaders Forum (IBLF), rounded out the

session with a review of “New Thoughts on Global Philanthropy”

CECP will recognize next year’s winners at the Annual Members Meeting and Excellence Awards Luncheon scheduled
for February 28, 2005.

EXCELLENCE AWARDS PAST WINNERS

CORPORATION – Large
(Annual revenues greater than $3 billion)
2003 Pfizer
2002 Target
2001 IBM Corporation
2000 Merck

CORPORATION – Small
(Annual revenues less than $3 billion)
2003 Hasbro
2002 Whole Foods Market
2001 Timberland

DIRECTORS AWARD (Nonprofit partner)
2003 The Children’s Health Fund 
(nominated by GlaxoSmithKline)

AWARDSAWARDSAWARDSAWARDS
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A RESULTS SUMMIT TO COVER 2003 CORPORATE GIVING DATA
WAS CONVENED ON SEPTEMBER 9,2004.

FINDINGS* INCLUDED:

• 43 companies reported total giving of $4.0 billion;this is equivalent to 30%
of projected total giving of $13.5 billion by Giving USA (a publication of the
AAFRC Trust for Philanthropy).

• The median corporation in this sample gave $35 million in total giving;the
median giving as percent of pre-tax profit was 1.1%;the median giving per
employee was $660;the median matching gift as percent of total giving
was 6%.

• Direct aggregate division between cash and in-kind gifts was 45% and 55%
respectively,which tracks that reported by The Chronicle of Philanthropy
at 46-54%. Still,this division is biased by the percent giving of large phar-
maceutical companies. The average percent across all 43 participating
companies is 75% cash – 25% in-kind gifts.

• The source of giving was divided 36% Corporate Community Affairs,27%
Corporate Foundations,and 37% All Other (mostly operations).

• Health and Human Services,Education (both K-12 and Higher Ed) and
Community and Economic Development accounted for 72% of the bene-
ficiaries of 2003 corporate giving.

• 88% of the participating companies have formal domestic volunteerism
programs;of the companies that track volunteer hours,the median per-
cent of employees who volunteer at least one hour throughout the year
on-company-time is 25%.

• The median management cost as percent of total giving is less than 6%.

* Findings presented represent aggregate results. Due to expected continued improvement in
tracking and reporting of data by corporations, year-over-year comparisons can be expected to be
more meaningful over time.

Forty-three companies took advantage of a newly released online reporting system, three years in the making, based on a common frame-
work for measuring, reporting and benchmarking corporate giving in the U.S. and abroad. The impetus for the development of the frame-
work and new online technology system was the CEO membership of CECP who was seeking better comparative and standardized
benchmarking information.

Responding to the request, CECP brought together industry leaders to facilitate the development of The Corporate Giving Standard (CGS)
measurement program.  The online measurement was designed to provide companies and society, alike, with common metrics and defini-
tions for measuring and benchmarking corporate contributions. To ensure utility, CECP partnered with The Center for Corporate
Citizenship at Boston College and The Corporate Citizenship Company/London Benchmarking Group and, together, invited over
50 select sponsor companies from a variety of industry sectors to collectively develop common measurement standards, definitions, and sys-
tems in the U.S.  The Corporate Giving Standard is a measurement program for corporate philanthropy that was built by corporations for
corporations.

Goals for participating companies include improving accuracy and messaging of communications around corporate giving programs by
increasing transparency of giving through categorization of giving by motivation, program type, geography, etc.  Moreover, the 50 sponsor
companies were seeking a reporting tool that would turn data into information.  They wanted to use this information (trends, key findings
and personalized data) to inspire business leadership to align philanthropic activities with corporate goals and priorities.   

•  CGS saves staff time spent manu-
ally collecting benchmarking data
from peer companies.

•  CGS empowers users to perform
internal and external reporting
and benchmarking between their
company and participating peers.

•  CGS addresses the clear,collective
need for a standard data collec-
tion and reporting framework
that supersedes traditional meas-
urement practices to provide a
complete picture of contempo-
rary corporate giving.

•  CGS is a web-based system with a
unique modular format to enable
corporations to value and report
not only what they give (inputs);
but also what they accomplish
(outputs,outcomes,impacts).

Measurement Matters!
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Not only does the CGS allow companies to effectively and completely capture and communicate their contributions to society according to
a common framework, it provides more visibility to a company’s role and accomplishments in its communities.  By examining more than
just “traditional” philanthropy, companies can plan and execute programs with greater community impact, involving employees, communi-
ties, and all stakeholders in more meaningful ways.

The CGS on-demand reporting system allows users to perform benchmarking by sector, aggregate, classification and by a personally select-
ed peer group of participating companies. Year-over-year comparisons are available to any user as well as management reports with func-
tionality to export all reports to Word, PDF, Excel and HTML.  For more information on CGS, visit www.givingstandard.com or call
212.825.1000.

• Aetna, Inc.
• A.J. Gallagher
• Altria Group
• Applied Materials
• Bank of America
• BankOne Corporation
• BMC Software
• Bristol-Myers Squibb
• Carlson Companies, Inc.
• ChevronTexaco
• Cisco Systems
• Citigroup
• The Coca-Cola Company
• The Colgate-Palmolive Company
• Computer Associates
• Con Edison
• Deloitte
• Dover Corporation

• DuPont
• Eli Lilly & Company
• FleetBoston Financial
• Gap Inc.
• General Electric
• GlaxoSmithKline
• Goldman, Sachs & Co.
• Halliburton
• Hasbro Inc.
• The Home Depot
• IBM Corporation
• Johnson & Johnson
• JPMorgan Chase & Co.
• KPMG LLP
• Levi Strauss & Co.
• McDonald’s
• The McGraw-Hill Companies
• Merrill Lynch

• The MONY Group
• Morgan Stanley
• Office Depot
• Pfizer
• SAFECO Corporation
• Schering-Plough Corporation
• Shell Oil Company
• Starwood Hotels & Resorts
Worldwide

• Target Corporation
• TimeWarner
• Toyota Motor North America
• Toys “R” Us
• UTC
• Verizon Communications
• Wachovia
• Washington Mutual
• Wells Fargo & Company

Sponsor Companies

How do we
measure

Why do we
give

What are the tools?

The Corporate Giving Standard
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To assure common meeting ground and understanding between the public, private and independent sectors, CECP
prizes its partnerships across sectors and around the world.

THE MEASURE OF SUCCESS

A strategic joint initiative of The Conference Board, the Committee to Encourage Corporate
Philanthropy (CECP), and the Ford Foundation, to examine the role of performance measures in the conduct of
corporate citizenship programs. A series of reports have resulted and are due to be printed and released in early
2005:

• “An Analysis of Corporate Citizenship Performance Measurement Schemes” by Anu Oza and Thomas E. Cavanagh. A
comprehensive overview of measurement tools including a review of different forms of assessment techniques that
are currently employed.
• “Best Practices in Corporate Citizenship Reporting” by Amy Kao. Discusses how innovative companies compile and
disseminate information to stakeholders about corporate citizenship activities.
• “Measurement as a Management Tool for Corporate Citizenship” by Charles J. Bennett. Examines the ways that
measurement techniques are becoming integrated with the management of corporate citizenship programs.

EXCELLENCE IN CORPORATE PHILANTHROPY

In keeping with the Committee’s mission to celebrate and encourage corporate giving, CECP partnered with The
McGraw-Hill Companies to host the annual Excellence in Corporate Philanthropy Awards program to recognize
companies that demonstrate an outstanding commitment and innovative approach to their corporate
giving programs, as well as identify an exceptional nonprofit corporate partner to acknowledge the critical role that
nonprofit community organizations play in the world of corporate philanthropy. CECP teamed up with Accenture,
to refine the awards criteria and further formalize the selection process for the awards.

JOHN C.WHITEHEAD EDUCATION LEADERSHIP INTERN PROGRAM

The Committee works with Net Impact to recruit and identify MBA interns for its John
C.Whitehead Education Leadership Intern Program. CECP facilitates opportunities for
CEO Committee members to influence business school students particularly in the
areas of corporate responsibility and citizenship.

Net Impact is a network of emerging business leaders committed to using the power of business to create a
better world. CECP works with Net Impact to facilitate opportunities for CEO Committee members to influence
business school students particularly in the areas of corporate responsibility and citizenship. The Committee works
with Net Impact to recruit and identify MBA interns for its John C.Whitehead Education Leadership Intern Program.

In addition, CEO members of CECP participated in a strategic philanthropy discussion on establishing effective
collaborations between nonprofit organizations and corporations at Net Impact’s 12th Annual Conference.

CECP Partnerships
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THE CORPORATE GIVING STANDARD (CGS)

The Committee concentrates its efforts on raising the awareness and level of strategic corporate philanthropy by identifying,promoting
and recognizing effective business practices and measures of corporate philanthropy. In pursuing its mission to advocate and facilitate
expanded corporate philanthropy,CECP identified a true need among U.S.companies for comprehensive measurement tools that
portray a fuller and more complete picture of corporate giving. In early 2002,CECP entered into a strategic partnership with the
American Productivity & Quality Center, The Center for Corporate Citizenship at Boston College, and The Corporate
Citizenship Company. Together with these partners,CECP set out to build a framework of definitions,processes,and systems that
would more effectively measure and manage corporate giving,both at home and abroad. In order to ensure the utility and efficacy of this
program to the companies that would use it, the partners secured corporate sponsorship and engagement from over fifty leading corpo-
rations representing a variety of industries who would collaborate on the development of The Corporate Giving Standard.

In 2004,B2P Commerce Corp. began providing the technology for the CGS. B2P specializes in helping public-purpose organizations
measure and improve performance,and has adapted its Impact Manager software to complement and expand the features of the online
CGS system, including data collection and reporting.

The Committee also collaborates withWalker Information on its National Measuring Corporate Philanthropy Benchmarking Study.
CECP and Walker are exploring the correlation of results between the CGS and the three Walker stakeholder segments (employees,
customers,and stakeholders). Previously,with Walker and the Council on Foundations,CECP collaborated to complete the stockholder
phase of this national study,which was the first to measure the lasting,positive impact corporate philanthropy has upon stockholders.

GLOBAL SOCIAL RESPONSIBILITY

Jim Wolfensohn,President of The World Bank Group, was the keynote speaker at the Committee’s Annual Members
Meeting on February 23,2004. In his remarks,Wolfensohn challenged CEOs to find new and expanded ways to address
the needs of global society.

IBLF is an international nonprofit, supported by a network of leading companies from Europe, America, Asia,and the
Middle East. Headquartered in the U.K., they are engaged with businesses in over 50 countries from China to Argentina,
Russia to South Africa. IBLF distinguishes itself through its international focus and the fact that its work is based on practice
from initiatives on the ground. As its particular experience is in global strategies,emerging markets,and facilitating partner-
ships, it serves as a useful partner for agencies such as The World Bank,United Nations,and World Economic Forum. IBLF

and CECP support business in promoting standards and engaging in the development of communities. Both organizations provide
focused leadership and participate in each other’s annual meetings and special conferences.

CECP participated in the 10th International Charity Forum in Shanghai, leading sessions on “Charity and Enterprises,” and highlighting cor-
porate philanthropy practices in the United States. Representatives from Canada,Germany, Ireland, Japan,Mexico,Russia,Singapore,UK,
and USA joined participants from Hong Kong,Taiwan,and The People’s Republic of China in exploring “Charity By the Public and For the
Public.”
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BALANCE SHEETS
AUGUST 31, 2004 AND 2003

ASSETS 2004 2003

CASH AND CASH EQUIVALENTS $1,033,356  $ 586,485 

PLEDGES RECEIVABLE - Net 100,000 210,000

TOTAL ASSETS $1,133,356 $  796,485

LIABILITIES AND NET ASSETS

LIABILITIES

Accounts payable $  2,425  $  27,918 

Deferred revenue $ 405,809  

Accrued salaries 11,056 9,681

Total liabilities 419,290 37,599

NET ASSETS

Unrestricted 306,729 474,177 

Temporarily restricted 407,337 284,709

Total net assets 714,066 758,886

TOTAL LIABILITIES AND NET ASSETS $1,133,356 $796,485

See notes to financial statements.

STATEMENTS OF CASH FLOWS
YEARS ENDED AUGUST 31, 2004 AND 2003

CASH FLOWS FROM OPERATING ACTIVITIES 2004 2003 

Decrease in net assets                            $(44,820) $(549,050)

Adjustment to reconcile decrease in net assets

to net cash provided by (used in) operating activities:

Decrease in pledges receivable, net           110,000    163,290

(Decrease)/Increase in accounts payable                   (25,493)      9,800    

Increase in accrued salaries                                     1,375        2,694

Increase in deferred revenue                                 405,809   – 

Net cash provided by (used in) operating activities       446,871   (373,266)

CASH AND CASH EQUIVALENTS,

BEGINNING OF YEAR 586,485 959,751

CASH AND CASH EQUIVALENTS,

END OF YEAR $ 1,033,356 $ 586,485

Financials – Committee toEncourage

–
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STATEMENTS OF ACTIVITIES
YEARS ENDED AUGUST 31, 2004 AND 2003

UNRESTRICTED     TEMPORARILY            2004           UNRESTRICTED          TEMPORARILY 2003

RESTRICTED TOTAL  RESTRICTED TOTAL

REVENUES

Contributions                                               $229,000              $100,000   $329,000           $ 125,000      – $  125,000  

Membership fees                                            81,162                    – 81,162                      –                               –                          – 

Donated services                                           200,925                    – 200,925                  106,829 – 106,829

Interest and dividends 4,524                    – 4,524                  9,338  –                   9,338

Special projects – 388,500                  388,500                       –                          112,710              112,710

Net assets released from restrictions                 365,872 (365,872)      –     304,543 (304,543)      –     

Total revenues                                       881,483 122,628 1,004,111 545,710 (191,833) 353,877

EXPENSES

Compensation                                                469,072  – 469,072 432,804  – 432,804

Supplies and other                                           45,074  – 45,074 55,154  – 55,154 

Consultants’ fees                                           82,636  – 82,636 115,139  – 115,139

Professional fees                                            200,925  – 200,925 106,829 – 106,829 

Directors Award                                            25,000  – 25,000                      – –                          – 

Travel and lodging                                            60,352  – 60,352 63,458 – 63,458 

Special projects                                            165,872      –     165,872 129,543      –     129,543

Total expenses                                    1,048,931      –   1,048,931 902,927      –     902,927

CHANGE IN NET ASSETS                               (167,448)              122,628                  (44,820) (357,217)           (191,833)             (549,050)

NET ASSETS, BEGINNING OF YEAR                   474,177 284,709 758,886 831,394 476,542 1,307,936

NET ASSETS, END OF YEAR $306,729 $407,337 $714,066 $474,177 $284,709 $ 758,886

NOTES:

Basis of Accounting – Financial statements are recorded on the accrual basis of accounting generally accepted in the United States.

Donated Services – Consist of the fair value of audit, legal, rental of office space, and other professional services provided to the Committee at no cost.

Membership Fees and Deferred Revenue – During 2004, the Committee instituted membership dues. These dues are deferred and recognized as revenue over the applicable membership
period as services are rendered and related costs are incurred.

Temporarily Restricted Net Assets – Those assets whose donor imposed restrictions as to a specific purpose or time have not been met.When donor restrictions expire, that is, when a
time restriction ends or a purpose restriction is accomplished, temporarily restricted net assets are included in the statement of activities as net assets released from restrictions.

Pledges Receivable – Pledges recorded at their net present value as receivables in the year made; they’re reported as additions to the Temporarily Restricted Net Assets.

Organization Structure – The Committee is a not-for-profit membership corporation incorporated in New York State on September 3, 1998.

Tax Status – The Committee is exempt from Federal income taxes under Section 501(c)(3) of the Internal Revenue Code as per a determination letter dated October 16, 1999.The Internal
Revenue Service issued a provisional ruling that the Committee will be treated as a publicly supported organization under Section 509(a)(1) of the Internal Revenue Code during the
advance ruling period which ended on August 31, 2003. On April 12, 2004, the Internal Revenue Service further issued a letter confirming that the Committee is exempt under Section
501(c)(3) of the Internal Revenue Code and that the Committee is classified as a public charity under Public Charity Status: 170(b)(1)(A)(vi).

Audit Status – Figures for years ended August 31, 2004 and 2003 are audited. The independent Auditors Report is available.

Functional Expense – To provide more visibility to programs, this statement differentiates between the Committee’s Core Program (advocacy and communications), its Special Programs
(Measurement Initiative and Education Leadership) and Administration, as follows:

Core Program 
Special Programs 
Administration Expenses 
TOTAL EXPENSE 

ge Corporate Philanthropy

2004 2003
$628,270 $581,588

234,432 129,543
186,229 191,796

$1,048,931 $902,927
14
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CHARLES H. MOORE
Executive Director

CARI PARSONS
Director

“We continue to be inspired by the CEO and
Chairperson members of CECP who are com-
mitted to elevating the level of their corporate
philanthropy programs. They engage corporate
resources of human capital, cash gifts and
in-kind contributions in programs with strate-
gic intent and with focused objectives. This
sophisticated approach shows that they clearly
understand the business and societal benefits
resulting from their generous corporate contri-
butions. We are proud to work with this elite
network of dedicated corporate leaders.”

- Charles H. Moore

JOYCE SHAFER
Executive Assistant

Committee Staff

“Members of CECP are proactive in their corporate
philanthropy and are leading the way in the
measurement of their local and worldwide corporate
contributions. We are delighted to work with
engaged CEO members and their dedicated contribu-
tions staff to develop CECP’s signature measurement
program, The Corporate Giving Standard. This
measurement system has the potential to revolution-
ize corporate contributions benchmarking and report-
ing for the industry and we are excited to spearhead
this program with the Committee and Board’s enthu-
siastic support.” 

- Cari Parsons
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The Committee is also grateful for professional services 
provided on a pro-bono basis from the following:

• Deloitte & Touche LLP
• Leipziger & Breskin, LLP
• Rudin Management Co., Inc.
• Thelen Reid & Priest, LLP
• Wien & Malkin, LLP

CECP Acknowledgements
The Committee acknowledges with deep appreciation,
financial support since its founding, from the following
organizations and individuals:

• The Atlantic Philanthropies
• Citigroup Foundation
• Ben Cohen
• The Ford Foundation
• Robert and Linda Forrester
• Hallmark Cards, Inc.
• W. K. Kellogg Foundation
• The John D. and Catherine T. MacArthur Foundation
• The Malkin Fund
• The Andrew W. Mellon Foundation
• Charles Stewart Mott Foundation
• Paul L. Newman
• Park Foundation, Inc.
• The Pew Charitable Trusts
• Rockefeller Brothers Fund
• Triad Foundation, Inc.
• The Whitehead Foundation

“Taking care of our people and giving back to the
community are at the core of our corporate values
and is a responsibility as well as a business strategy.”

- Bob Nardelli,
Chairman, President & CEO,The Home Depot
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COMMITTEE TO ENCOURAGE CORPORATE PHILANTHROPY

110 Wall Street, Suite 2–1
New York, NY 10005
Phone:  212.825.1000
Fax:      212.825.1251

www.corphilanthropy.org
www.givingstandard.com

Vision for the Committee
The Committee will help raise awareness and the level of strategic corporate philanthropy. The Committee will identify,

promote and recognize business practices and measures of national and global corporate philanthropy. Committee
members embrace and encourage other business leaders to advocate the case for corporate philanthropy.
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